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Building a Website
There is no doubt that websites have become a useful tool for artists to document, exhibit and market their work. Whether looking to sell art via the internet, host virtual exhibitions or provide an informative source of information to gallery directors, curators and potential clients, there are some key points to consider when setting up a website.
Free Websites
Myspace.com, flickr.com and redbubble.com are a few examples of free websites where you can upload images of your art and create networks. Other free websites designed for artists offer extra features including the creation of virtual exhibitions, uploading of a biography, contact details and links. For more information on these sites see our fact sheet Website Resources for Artists.
Getting started
If you plan to build your own website, you will need a few things to get started:
· A domain name (ie. www.yourname.com.au). These can be easily purchased via websites including destra.com, enetica.com or netregistry.com.au. Once purchased, you will need to re-register it annually, which means paying a fee to hold onto that name.
· A hosting account (somewhere for your website to exist). Hosting is offered by many internet service providers, including those mentioned above. Remember, if you are having your website designed for you always check with your designer first, as they may have special deals for hosting.
· Web design – you have several options. You can build it yourself, with help from resources found on the internet, or have it built by a web designer. 
· Most websites include links to the company that designed the site, so to find a designer a good starting point is to research who has designed sites you like. 
· To build the website yourself without learning a programming language consider software such as mrsite.com,  foliolink.com or homestead.com
Important information to include on your website
· Your name, your CV or biography and your contact details

· Information about what you do – what type of an artist are you? Eg. sculptor, jeweller, painter?

· More detailed information specifically about artworks
· Good quality images that are 72dpi so they load quickly
· Include images of individual works as well as installation views of exhibitions
· Copyright details – include the copyright © symbol and who they are copyrighted to as well as the year the artwork was created in (ie. © A Painter, 2007) 
· Include reviews, articles and links to other websites such as galleries where you are or have exhibited
Design
· Consider why you want a website. Do you want to be able to direct people there to easily download your CV? Do you want to show all your artwork, as an archive or portfolio, or only a selected number of images to give an overview of your art? Also consider how the website will grow as you continue to make new art. 
· Think about what messages you want to convey to people, do you want a minimal design to allow viewers to focus on your artwork? Or do you want a themed site, which creates an atmosphere to compliment your art and the other material you produce, such as a catalogue?
· Look at a lot of websites before you start and consider what style of website will best represent your art and meet your aims.  
How will people find your website?
To make it easier for search engines such as Google.com and Yahoo.com to find your website you can add your url (web address or name) and key words that describe you and your website to their database. To do this go to the search engine websites and find the link to ‘add your url’. Words that might be relevant to add include art, artist, painting, sculpture, photography, art gallery and so on.
Selected websites

Following is a small selection of websites to start you thinking about how artists and designers display their work on the web, and to help you decide what information you could include on your website. 
New South Wales
· Anita Hochman, painter
www.anitahochman.com
· Homepage has large image which gives a good indication of the style of her artwork

· Short descriptive biography, a full CV and a PDF version available
· News section with links to recent exhibitions

· Good quality enlargement images

· Footer states all works are copyright of the artist

· Ben Quilty, painter
www.benquilty.com
· Clear left menu with links to latest works and previous works

· Previous works grouped by exhibition and accompanied by text

Queensland

· Sebastian Di Mauro, sculptor

www.sebastiandimauro.com
· Clear homepage with strong image

· Menu consistent across top of entire website, allowing easy navigation

· Quality images

· No distracting design elements

· Joachim Froese, photographer

www.joachimfroese.com
· Works grouped by portfolio which shows small images and accompanying text

· Good quality enlargement images which can be loaded individually or viewed as a whole body of work

· CV in PDF format
South Australia
· Deobrah Paauwe, photographer

 
www.deborahpaauwe.com
· Clear top navigation with easy to follow links 

· Artworks grouped into bodies of work, with good size thumbnails and enlargements

· CV  in PDF format
· Selected reviews and articles listed with links to the full text on the website

Tasmania

· Paul Morris / Join, designer

www.join.au.com
· Strong design of the website, reflecting design values of the business

· Quality images are the basis of the information provided
Victoria

· Julia de Ville, jeweller

http://www.juliadeville.com
· Strongly themed website to match the style of the collections

· Introductory information about jeweller to provide context for the work

· Links to stockists

· Matthew Sleeth, photographer

www.matthewsleeth.com
· Images are clearly grouped by series and accompanied by a project statement

· PDF versions of CV, reviews and articles 
· News section on home page has links to current exhibitions

· Daniel von Sturmer, installation artist

www.danielvonsturmer.com
· Homepage gives clear overview of his body of work 

· Good quality documentation of artworks with several views of each piece

· Menu remains in place at the top of the page to allow easy navigation 

· Links to important information such as contact and CV are clearly visible

Western Australia

· Jessica Jubb – jeweller / designer
www.savesninedesign.com/index.php
· Collection can be browsed and items purchased online
· Each piece has an explanation and small images are accompanied by detailed views

Resources
A wealth of publications about how to build a website are available, some examples designed for beginners are:
· Ian Lloyd, Building your Website the Right Way using HTML and CSS, Sitepoint, 2007.
Catering for those with no prior knowledge of web site design, this book shows you how to build a website with two basic tools - access to a computer and the Internet. Covers both PC and Macintosh, with examples of how to write your own web pages.

· Vander, Emily et al, Creating Web Pages All-in-one Desk Reference for Dummies, John Wiley and Sons Ltd, 2004.

Provides information on various aspects of web development including: basic information and skills needed to start creating a website; finding an Internet Service Provider; choosing and registering a domain name; selecting tools for designing and tweaking web pages.
· Jennifer Niederst, Web Design In A Nutshell: A Desktop Quick Reference, 
O’Reilly & Associates, Inc. 3rd edition, 2006

Designed as a reference book catering for beginners to current web builders. It includes tables and segments on many areas of web design including information about web browsers, design principles, HTML tags, graphics manipulation and display.
Reproducing this Fact Sheet
You may download and print one copy of this Fact Sheet from our website for your individual use.  These Fact Sheets should not be reproduced in multiple copies for use in any educational or training programs without the prior written permission of AbaF.










Building a Website

Page 5 of 5
© Australia Business Arts Foundation, June 2007

The development and delivery of the Artist Business Program has been made possible by the support of the Australian Government.


