


Arts & Health
Foundation Award

National Winner and
Winner Tasmania

Launceston Art Society
and Eskleigh Foundation

Benefits for the health organisation

» Weekly art therapy sessions with
residents in the comfort of their home

» Volunteers to welcome visitors to
Eskleigh Home

+ Media attention for art exhibitions,
bringing greater awareness of
Eskleigh Home

Benefits for the arts organisation

+ A secure base for regular
painting groups

« Significantly reduced cost
of holding exhibitions

 Increased publicity and sales by
having a gallery open to the public
seven days a week

Outcomes for health

+ The Eskleigh Home residents, living
in close proximity to each other,
appreciate art classes as a chance to
express their individualism and their
unique abilities. Improving art skills

with the aim of displaying their work to

the broader community motivates the
participants to concentrate better and
maintain their fine motor skills.
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Eskleigh Foundation is a not-for-profit incorporated body that operates supported
accommodation, Eskleigh Home, for younger people with disabilities in Perth in
northern Tasmania.

Launceston Art Society (LAS) is one of Australia’s oldest art societies, operating and
exhibiting since 1891, with around 260 members who enjoy creating and presenting
works of art.

Since 2008 a partnership between the two organisations has meant that Eskleigh
Foundation has an enthusiastic art group to promote its historic Eskleigh Home and
provide art therapy for the residents, while LAS finally has a base from where it can
continue to promote art and artists in northern Tasmania.

For decades LAS had sought a home of its own, where artists could paint together,
display their art to the public, develop new skills, inspire and encourage each other.
Eskleigh Home is now a vibrant centre for art with LAS holding continuous exhibitions,
weekly friendly painting days, life drawing classes and professional workshops.

In return, LAS members volunteer to ensure Eskleigh Home is open to the public seven
days a week, promoting the work of northern artists, the historic home and Eskleigh’s
support services.

LAS members also conduct weekly art therapy sessions that enable the Eskleigh
Home’s residents to gain enjoyment, skills, a sense of achievement, self worth and
greater involvement with the general public. These art sessions enable socially isolated
people, most of whom will spend the rest of their lives at Eskleigh Home, to become
involved with the northern arts community both socially and as participating artists.

Eskleigh Foundation has gained an enthusiastic, community-minded partner in the
Launceston Art Society. Together they have made the historic Eskleigh Home an active
centre for art and a place where residents can receive valuable art therapy.

“There is a lot that | like abourt art, | like the ladies
who come to help me with art, | like creating things,
and it passes the time and helps my memory.”

Katrina Rhodes, Eskleigh Home resident

Image: A picture of concentration
Artist: Katrina Rhodes, Eskleigh Home resident
Photographer: Phillip R Austen
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Arts & Health
Foundation Award

Winner Western Australia

West Australian Music

Industry Association
and Mental Health
Commission of WA

Benefits for the health organisation

+ Supplier discounts through WAM

+ Key messages promoted effectively
to target groups through community
events, established networks and
high profile artists

+ Encouragement of young people
to improve their well being through
music, express themselves and
connect with others

Benefits for the arts organisation

+ Financial support for the Song Of
The Year and Music Feedback
programs

+ Ads and editorials in MHC'’s
Head2Head magazine and other
media interest

+ Demonstration of the value of music
as a mechanism for encouraging
social inclusion

Outcomes for health

+ Not only have musicians become
more aware of mental health issues,
many mental health professionals
have become more aware of the
value of music to their work.

+ In the community, young people are
more aware of mental health issues
and services.

The Mental Health Commission of WA (MHC) is leading mental health reform and
commissioning mental health services across Western Australia. Since 2008 MHC
(formerly the Mental Health Division) has built a strong partnership with the West
Australian Music Industry Association.

(WAM), a not-for-profit organisation that helps develop the Western Australian
contemporary music industry.

The partnership between MHC and WAM began with sponsorship for the annual WAM
Song Of The Year competition. The tag line for that year’s competition was “Creating
a Mentally Healthy Community” which aptly sums up MHC’s role in public health. The
following year saw the inclusion of the mentally healthy category for songs that touch
on mental health issues.

During the partnership MHC and WAM have also collaborated on Music Feedback, a
series of CD and DVDs with musicians encouraging young people to talk more openly
about mental health. “Music talks about mental health, so can you.” is the inspiring
campaign headline. Some of the bands involved, including The Panics, End of Fashion
and Gyroscope, have very large followings and as such their credibility and impact can’t
be measured in terms of dollars.

Research shows that adolescents connect more deeply with music than any other
entertainment medium, which is why MHC and WAM call their partnership “a natural
alignment”. Both organisations actively seek social inclusion — whether that’s for people
marginalised because of mental health issues or for people pursuing a viable career in
the music industry.

WAM understands that mental health issues are important for its members, as many live
in low-income situations, and can be susceptible to mental illness. Beyond musicians
though, the partnership’s projects reach young people, Indigenous Western Australians
and regional people — all groups that are target demographics for both organisations.

Now, not only are young people speaking openly about their experience with mental
iliness, they are engaging with the subject through music.

‘One of the best parts of the job is when Kids come

up to us after a show and say 'look | was going
though a really tough time and your music helped
me pull through’, Its such a good feeling.”

Zoran Trivic, Gyroscope

Image: Umpire performing at WAM Song of the Year 2010 Presentation Night
Photographer: Lisa Businovski



Arts & Health
Foundation Award

Winner Queensland

Department of Public Works,
Queensland and Robina
Hospital, Queensland Health

Benefits for the health organisation

+ An alternative method of providing
health benefits with new artworks
giving patients an uplifting,
educational and inspiring environment

» Improved civic spaces for the
wider community

Benefits for the arts organisation

* New high quality artworks for the
state government’s artwork collection

+ Understanding of health logistics,
such as creating briefs that are
considerate of the needs of clientele,
for example mental health patients

Outcomes for health

+ Contribution to patients’ health
benefits by providing a welcoming,
positive and engaging environment.

+ Various artworks present the
opportunity for distraction,
contemplation, interaction and play.

- Different expectations for the general
public about the hospital as a public
institution.
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Responding to themes of growth, journey and development, three artists have created
uplifting artworks for Robina Hospital, a Queensland Health facility on the Gold

Coast. This has been the result of a partnership with the Public Art Unit which is a
commercialised business unit of Project Services, the Department of Public Works,

a State Government agency that aims to deliver benchmark artworks for Queensland.

In 2009 Robina Hospital and the Public Art Unit agreed to work in partnership to create
lasting artworks that would add meaningful value and contribute to health benefits through
a positive environment. A team of stakeholders was formed and through workshop
sessions, a curatorial rationale and suitable artwork types and locations were established.

Three artists each responded to the brief in their own way. Carly Kotynski created five
cast aluminium and mosaic sculptures called Seed Chemistry based upon seeds, fruit
and berries from specific plants used in modern pharmaceuticals.

Marcel Desbiens produced two large scale oil paintings and one glazing vinyl
application titled The Power Of Flowers, reflecting his belief in the power of symbolic
images to enhance self-healing.

Finally, Madeline Hodge Bigambul painted a series of nine acrylic paintings which depict
healthy and traditional Indigenous activities through the adventures of a young boy,
Yugi. Each art series was commissioned as part of the stage two and three expansion of
Robina Hospital, and installed in time for a public open day on March 5, 2011.

Research shows that the physical environment of a hospital can encourage wellness
and healing. The partnership between the Public Art Unit and Robina Hospital has
facilitated an environment that is both uplifting and healthy through art, which has been
proudly accepted by the hospital’s staff, volunteers, patients and visitors.

Through this partnership, Queensland Health has achieved an alternative method of
providing health benefits, and the Public Art Unit has gained a new understanding of
health needs.

"Staff, patients and the general public have
commented on the art and the contribution achieved
in creating a healthy and positive environment.”

Jackie Hawkins, Project Director, Queensland Health

Image: The Power of Flowers. Take in for a few minutes, before meals, three times a day.
Glazing vinyl application in main entry foyer walkway.
Artist: Marcel Desbiens. Photographer: Carl Warner
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Arts & Health
Foundation Award

Winner South Australia

Adelaide Symphony
Orchestra, Royal
Adelaide Hospital
and SA Lotteries

Benefits for the business

+ Profile existing business objectives
and financial distribution

+ Recognition as a good
corporate citizen

Benefits for the health organisation

+ Improved mental health and wellbeing
of patients, visitors and staff

+ Goodwill in the community through
the delivery of uplifting experiences
for patients, visitors and staff

Benefits for the arts organisation

+ Professional development, improved
health and a rewarding experience for
the musicians

* Meeting the corporate strategy to
provide musical experiences that are
accessible to the entire community

Outcomes for health

* More than 60 performances in some
of the most isolated and stressful
areas of the hospital, including the
Burns Unit, Intensive Care Unit and
Cancer Wards.

+ Improved health and wellbeing
of patients, visitors and staff.

A three-way partnership between the Adelaide Symphony Orchestra (ASO), the Royal
Adelaide Hospital (RAH) and SA Lotteries is bringing the healing sounds of music to
South Australians — something one patient eloquently called, “chemical free pain relief.”

From 2002 to 2005, ASO musicians were volunteering their time to perform at various
wards of the RAH on an ad-hoc basis, with the RAH in return developing a health

plan for the musicians. However, given the rigorous schedule of the musicians, the
sustainability of this arrangement was called into question and SA Lotteries was invited
to support a formal partnership with the RAH and the ASO.

The result is a program called SA Lotteries Symphony Sessions and since 2006 it has
delivered more than 60 ensemble performances for patients, staff and visitors of the RAH.

The partnership aligns with the ASO’s corporate strategy to provide musical
experiences that are accessible, educational and enjoyable to the entire community.
The performances have contributed to the musicians’ professional development
and their health, as they feel a sense of accomplishment and, like patients and staff,
reduced levels of stress.

The partnership also allows the RAH and SA Lotteries to give back to the community
that supports them. RAH’s vision is to provide the best health care and improve the
wellbeing of South Australia and the partnership is able to compliment the annual
contribution of more than $90 million by SA Lotteries to state hospitals in South Australia.

A growing body of research has demonstrated the positive effects and health benefits of
music including anxiety and pain reduction, relaxation, improved cognitive function and
improvement in exercise performance. Thanks to the combined efforts of these three
distinct and iconic organisations, acutely ill people, the staff caring for them and their
families, are all feeling those benefits.

"As we began playing, smiles Iit up their faces, they
became animated and it seemed, if only for the time that
we were playing, that they forgot where they were and
were transported to a happier time and place.”

Michael Milton, Principal 2nd Violin, ASO

Image: ASO performing at Royal Adelaide Hospital
Artists: ASO musicians and patients
Photographer: Vicky Lekis



Arts & Health
Foundation Award

Winner Victoria

Creativity Australia and
Royal Children’s Hospital

Benefits for the health organisation

+ An opportunity to demonstrate
leadership in the areas of creative
thinking and recognition of the
value of arts participation on health,
wellbeing and social cohesion

« A network of inclusion and

wellbeing, that improves self-esteem

and reduces social isolation

« Greater staff engagement, improved

teamwork and organisational pride
through regular performances

Benefits for the arts organisation

+ Successful creation of a model for
other corporate and community
choir programs

Outcomes for health

+ Improved wellbeing, increased
happiness and reduced stress
levels of choir members.

» A more cohesive workplace and
improvement in overall culture
leading to greater wellbeing across
the organisation.
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Each Monday at 5:15pm, all employees from every department of the Royal Children’s
Hospital (RCH) are invited to join in choir practice. The result of a partnership between
the Hospital and Creativity Australia’s With One Voice program, the RCH Choir is a
creative outlet for staff and something that brings joy to young patients in the wards
through regular performances.

In 2008, Tania de Jong AM founded Creativity Australia (CA) to bring wellbeing to
the workplace and to invigorate creative potential in individuals, organisations and
communities. That year she met with the RCH CEO, Professor Christine Kilpatrick.
Together they formed a choir that develops stronger communication, team work and
problem solving skills as well as fostering sustainable levels of positive motivation
and wellbeing among staff.

The choir, called RCH Sings, helps break down departmental silos across the hospital,
bringing together people from clinical and non-clinical departments (administration,
medical, nursing, operations) which has led to greater staff engagement, support,

a sense of belonging and a sense of community.

The weekly creative outlet also allows the staff members, many of whom work in high
pressure environments, to feel replenished and inspired. Individual self-esteem and
team morale are both boosted after RCH Sings sessions.

RCH Sings also brings a sense of joy and hope around the hospital for parents and
children during performances in wards and other public spaces. The choir has also
performed at health conferences, RCH functions (including the Good Friday Appeal)

and various public events and major concerts at Melbourne Recital Centre and Moomba.

As well as benefitting the Hospital, RCH Sings has provided a groundbreaking model
for Creativity Australia in creating employee engagement, community wellbeing, social
inclusion and personal transformation. It has paved the way for similar programs to
improve workplace performance at other organisations.

The partnership between the Royal Children’s Hospital and Creativity Australia has
created a program that, through the power of staff singing as one, continues to improve
the health and wellbeing of its participants, clients and audiences on a regular basis.

“The choir provides me with an added incentive to come
in to work on a Monday with our practice something to
look forward to. As a complete beginner singer | have
very much enjoyed the opportunity to learn a new skill.”

Fiona Ballantyne, Trusts and Foundations Manager,
The Royal Children’s Hospital Foundation

Image: RCH Sings Choir with patron Lady Southey
Photographer: Tania de Jong
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Visy Arts & Environment Award

For partnerships between businesses
and arts and cultural organisations that
contribute to environmental sustainability.
Developed in collaboration with the
Banksia Environmental Foundation.

AbaF is honoured to be supported by Visy,

a leader in environmental and sustainability
initiatives. Through the Visy Arts & Environment
Award, AbaF and Visy work together to encourage
and acknowledge business and arts partnerships
that demonstrate the role arts can play in achieving
positive outcomes for the environment.

VISY

FOR A BETTER WORLD




Visy Arts & Environment Award

National Winner and
Winner Western Australia

Art Gallery of
Western Australia
and Water Corporation

Benefits for the business

+ Reaches their target market and
educating young people and families

+ Engages and rewards staff and
families through breakfasts and
conducted art tours

Benefits for the arts organisation

+ Increases patronage through specific
focused days and activities

+ Uses relevant social issues to create
deeper layers of understanding in the
artworks of the state collection

Outcomes for the environment

» Demonstrates how artistic expression
is a valuable response to social issues
and responsibilities.

» Keeps important issues of

sustainability and water consumption
in the minds of the general public.
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Gold Book 53

Since 2007, the Art Gallery of Western Australia and the Water Corporation have
benefited greatly from a partnership that uses the arts to increase community
awareness of water.

The vision of this relationship is to successfully cultivate and engage audiences, foster
awareness and inspire a vision for a sustainable future. The relationship also actively
promotes both the Water Corporation’s community identity and message and the Art
Gallery of Western Australia’s state art collection.

The centrepiece of this creative partnership is Water Walk, a self-guided tour through
artworks chosen for their connection (sometimes obvious, sometimes not) to a range
of water themes. These themes include sustainability, usage, forces of nature and
spirituality. From depictions of Indigenous rain gods to early settlement on the Swan
River and across storms, floods and droughts, the artworks in Water Walk create a
visual map of the importance of water in everyone’s lives.

However the impact of Water Walk goes beyond the Gallery’s walls. A suite of
educational activities has been devised for use in the Gallery’s education studio and for
use in schools themselves across a range of year levels.

For school children and for the general public visiting the Gallery, Water Walk is a
medium for highlighting and creating awareness about the importance of adopting
sustainable practices. Around 800 copies of the Water Walk tour brochure are taken
each month and 30,000 copies have been printed to date.

Beyond Water Walk, the partnership has also been exemplified in two Gallery Family
Days with themed water entertainment. Through art activities, music and dance, notions
of conservation and sustainability have been explored by more than 4,400 people.

The relationship has included Water Corporation staff and families enjoying a breakfast
at the Gallery, as well as a Gallery curator conducting lunchtime tours of the Water
Corporation’s own art collection for staff members.

“This Is a strong, sophisticated and innovative
partnership with some great educative outcomes
Informing young people about sustainability and
conservation through creativity. Great work.”

AbaF Awards Judges

Image: Children’s Activity — Family Day
Photographer: Tanya Sticca
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Visy Arts & Environment Award

Winner New South Wales

South East Arts Region
and NSW National Parks
and Wildlife Service

Benefits to the business

+ Increased understanding of how
to commission art to produce
educational products

* Revenue generated through
books sales (500 sold with a
plan for reprints)

+ Increased visitor numbers due
to the photographic exhibition

Benefits for the arts organisation

« New experiences for the artists
balancing artistic expression
with scientific accuracy

+ Exposure for the artists and the
organisation

Outcomes for the environment

+ Greater awareness about rare
and threatened species, with a
focus on lesser known species
around the southern parts of
the Southern Tablelands.

» School children are more aware
of local creature habitats and how
to ensure these creatures survive.

Now You See Us was a project designed in partnership between the South East Arts
Region (SEAR) and the NSW National Parks and Wildlife Service (NPWS) to highlight
rare and threatened flora and fauna in an engaging and accessible manner.

The project’s focus was on the lesser known flora and fauna around the southern parts
of the Southern Tablelands.

Now You See Us involved three artists working on two components, the first being

a photographic exhibition. Photographer Ruth Maddison worked closely with the
NPWS and the National Botanic Gardens to capture images of the flora and fauna of
the region. The images were then printed into a large format and displayed in visitor
centres and other exhibition spaces throughout the region.

The second part of the project was the collaboration between children’s author Jane
Carroll and illustrator Melinda Perrin. The artists again worked closely with the NPWS
to create the book Missing, which told of the plight of endangered species through a
whimsical tale of animal friendship and colour illustrations.

Missing was sold through the region’s visitors’ centres and was donated to schools and
libraries in the area. Both the book and the photography exhibition were designed to
be accessible to the entire community. Missing is now available in visitor and education
facilities nationwide.

Both NPWS and SEAR received high accolades in the press in relation to the project
and success of the partnership. Through stunning photography and a beautiful
children’s book, lesser-known creatures like the Little Whip Snake and Earless Dragon
are now mascots for community conservation action. Together both partners have
expanded their reach in communicating crucial conservation messages to the public.

“The project was definitely successful on many different
levels including the creation of new partnership and
reinforcement of the power of the arts in addressing
pertinent issues. The works produced through this
project are exquisite and congratulations on an extremely
worthwhile project.”

Regional Arts NSW

Artist: Melinda Pennin



Visy Arts & Environment Award

Winner Queensland

Queensland Museum
and ENERGEX

Benefits for the business

+ Extensive acknowledgment within the
exhibition, signage and honour board
at Queensland Museum South Bank

- Staff benefits including back-of-house
tours and VIP events

+ Promotion in the Queensland Museum
website and what’s on program

Benefits for the arts organisation

» Increased visitation and enhanced
visitor experience

+ Development of new exhibition

Outcomes for the environment

» The exhibition provides education
about energy and making smart
energy choices to the general public
of south-east Queensland in an
engaging and fun way for families.
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Queensland Museum and ENERGEX both recognise the importance of educating the
people of south-east Queensland about evolution, climate change and sustainability.

For nearly 150 years, Queensland Museum has invested in scientific research.
Recently, much of this research has been on sustainability, climate change and
environmental conservation. As the sole energy distributor in south-east Queensland,
ENERGEX is also committed to sustainability and the environment. Through its
partnership with Queensland Museum, ENERGEX can communicate educational
messages about sustainability and climate change to new and broader audiences.

To do this they created the family friendly ENERGEX Playasaurus Place exhibition
at Queensland Museum South Bank, Brisbane. This exhibition traces the story of
energy from the time of the dinosaurs to today and has educated and entertained
more than a million visitors.

The popular outdoor exhibition includes opportunities to get up close with dinosaurs
and an interactive energy kiosk designed to foster an appreciation of energy encourage
visitors to make smart energy choices.

The partnership encourages ENERGEX staff members to visit the exhibition and
complimentary passes to museum activities and events are provided as part of a staff
benefits package.

Thanks to the support of ENERGEX, the development of ENERGEX Playasaurus
Place, has greatly enhanced the visitor experience by introducing tactile experiences,
music, dance and learning through play. Through Queensland Museum ENERGEX
has been able to promote their messages in a credible way to their target audience.

In January 2011, flood waters caused extensive damage to ENERGEX Playasaurus
Place and both organisations are working closely together to develop ways to ensure
that the partnership remains valuable. Since the floods, both organisations have worked
closely to identify ways in which the space can be re-imagined to meet and exceed
visitor expectations.

Through a wonderful exhibition and associated promotional and education programs,
this partnership demonstrates how two respected, Queensland-focused organisations
can contribute resources and expertise to address important community issues.

‘Few creatures fire the imagination of both children and
aqults in the way that dinosaurs do. Every day crowds of
visitors flock to ENERGEX Playasaurus Place to visit their
aino friends. The space Is now an iconic and enduring part
of Queensland's shared memory. These memories could
not have been made without the support of ENERGEX;”

Dr lan Galloway, Chief Executive Officer, Queensland Museum

Image: A birds-eye view of the demolition of the old Dinosaur Garden.
Photographer: Glenn Price, Queensland Museum
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Visy Arts & Environment Award

Winner South Australia

WOMADelaide Foundation
and Greening Australia

Benefits for the business

+ Brand exposure through
WOMADelaide’s marketing
material, website, signage and
stalls at the event

Benefits for the arts organisation

+ The cachet of being an accredited
carbon neutral event

+ Increased staff satisfaction
and morale, with WOMADelaide
staff members involved in the
seed planting

* Assistance with green practices
within the WOMADelaide office
including recycling, water saving
devices and solar panels

Outcomes for the environment

+ 7,000 seedlings have been planted
to offset the festivals emissions.

+ Carbon emissions produced by
the festival were offset.

+ Long term (100 years +) planning
for positive environmental impact
through the careful planting of
different species.

WOMADelaide is an enormously popular music and arts festival and thanks to its
partnership with Greening Australia, it is also now an environmental leader.

The innovative partnership began in 2007 when the partners recognised that they
shared a vision of environmental sustainability and together they have worked to
substantially decrease the festival’s carbon footprint.

The project started as a carbon offset “button” badge which WOMADelaide ticket
purchasers could opt to buy. This was followed by the model of donating one dollar for
every ticket sold to establish a biodiverse tree-planting program in South Australia.

Greening Australia is committed to raising funds and to education and WOMADelaide
provides them with a platform to meet these goals and also an opportunity to
educate individuals and businesses on the economic benefits of reducing waste and
environmental damage.

Through the planting program, Greening Australia calculated the emissions produced
by the festival and offset these emissions through the planting of native Australian
flora. In 2010, they carried out 30km of machine seeding over a space of 15ha just
north of Langhorne Creek, South Australia. Since the initiation of the partnership, 7000
seedlings have been planted on this site. Staff of the festival were also encouraged to
be involved in the planting process.

In 2011, WOMADelaide’s green and global message and the work of Greening Australia
was exposed to more than 90,000 festival patrons through branding on marketing
material, signage, the website and display stalls.

WOMADelaide is now a carbon neutral event and it is hoped that this will encourage
other Australian and international festivals to take similar measures. The partnership
between Greening Australia and WOMADelaide has enabled the festival to deliver
an accredited environmental carbon offset program, while at the same time making
a significant environmental contribution to South Australia’s ecosystems.

‘Being able to visit the plantations and be involved in the
planting has really cemented the value of the relationship
inmy mind. It is amazing to see what a huge impact it
will have on the local environment and the amazing job
Greening Australia does in managing the project.”

Di Farrel, Administrator, WOMADelaide Foundation

Image: Stage 1 WOMADelaide
Photographer: Tony Lewis



Visy Arts & Environment Award

Winner Victoria

Lake Bolac Eel Festival
and Glenelg Hopkins
Catchment Management
Authority

Benefits for the business

Exposure to a broader audience

Increased cooperation and
coordination of natural resource
management projects

Opportunity to support live music
in regional areas

Benefits for the arts organisation

Ability to provide an inclusive, low
cost event with artistic and cultural
content that can enrich the life of the
rural community

The credibility of having the Glenelg
Hopkins CMA as a partner means that
the festival is taken seriously among
environmental and farming circles

Financial support from the Glenelg
Hopkins CMA as well as promotion
via their website and newsletters

Outcomes for the environment

The Lake Bolac Eel Festival works

to improve relationships between the
environment and the community and
promotes the restoration of Lake Bolac
and its surrounding waterways to a
state that is ecologically sustainable.
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The Glenelg Hopkins Catchment Management Authority is the primary natural resource
management organisation for south west Victoria and has supported the Lake Bolac
Eel Festival since its inception seven years ago. Through funds, equipment, labour
and signage, the Glenelg Hopkins CMA works with this volunteer-run regional festival
which promotes environmental sustainability, community engagement and respect for
Indigenous cultural heritage.

The Lake Bolac Eel Festival is an art and music festival developed from local singer-
songwriter Neil Murray’s concept to follow the migratory path of the short-finned eel
(Kuuyang) using waterways which were also traditional Indigenous highways. The
campfire concert held at the end of the walk grew over the years into a major regional
festival, attracting almost 1,000 people for the 2011 festival weekend.

The festival’s aim is to focus on engaging Indigenous owners, farmers, local and
national experts, cultural figures and other stakeholders in the environmental
sustainability debate, specifically relating to the region. And at the same time supporting
live music in the area, an issue of importance to the festival organisers who have

a commitment to supporting up and coming local musicians as well as providing
entertainment to the community.

For the Glenelg Hopkins CMA, the festival is an opportunity to work with the community
to improve the condition of rivers, land and biodiversity while also keeping the
community informed and involved where possible.

The festival is a significant opportunity to get together people who care for the
environment and respect the Aboriginal cultural heritage of the area. The organisers
work to foster reconciliation, mutual respect and understanding between Indigenous
and non-Indigenous people and promote the restoration of Lake Bolac and surrounding
waterways to a state that is ecologically sustainable.

The Lake Bolac Eel Festival and the Glenelg Hopkins CMA work closely together to
further their mutual goals. The festival involves personnel from both partners as well as the
local community. Through entertainment and environmental debate, the festival and the
partnership behind it are protecting and enhancing the area’s precious natural resources.

“The appearance of a gigantic eel from out of the darkness,
swirling around the dancer's campfire, seeming to emanate from
the very heart of Lake Bolac — after all it is the most celebrated
place in western Victoria for short finned eels. The final lighting

up of a large fiery eel out on the lake's drying mud flats was

a powerful and resonant image that persisted long after the
performance was over. | felt that | had just witnessed the birth of a
new creative direction in performing Indigenous story and dance.”

Neil Murray, Lake Bolac singer-songwriter

Image: Indigenous dancers at the 2011 Twilight Celebration
Artist/s: Karween Dancers
Photographer: Rose Howard
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Australia Council Young
& Emerging Artists Award

For partnerships between businesses
and arts and cultural organisations
that helps to build skills, experience
and opportunities for young and
emerging artists.

The Australia Council for the Arts supports
Australia’s arts by funding, strengthening and
developing the arts sector. Through the Australia
Council Young and Emerging Artists Award, and a
program of residencies, commissions, mentoring and
online programs, the Australia Council is working to
build the next generation of Australian artists.

The AbaF Awards recognise business partnerships
with the arts that share this commitment.

Austratia| | Council
for the Arts

Australian Government




Australia Council Young
& Emerging Artist Award

National Winner and National
Finalist New South Wales

Information and Cultural
Exchange (ICE) and
aMBUSH Gallery

and Cockle Bay Wharf and

Leonard Joel Auction House

Benefits for the business partners

+ Media interest
» New visitors and large crowds

» New projects initiated and
relationships developed

Benefits for the artists

+ Major profiling and publicity
» Networking opportunities with
new buyers

+ $40,000 raised for ICE to upgrade
a recording studio for urban

How they made it work

+ Each partner has a role in the
project and each brings their
own specific area of expertise
or resources to the partnership.
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Project 5 is a five-way partnership that has brought together Cockle Bay Wharf,
aMBUSH Gallery, Leonard Joel Auction House, Information and Cultural Exchange
(ICE) and emerging street artists.

Together, these partners have staged three pop-up art events where the public were
able to witness street art being created live or via a webcast. The artworks were then
auctioned with the proceeds donated to ICE and directed towards arts programs for
disadvantaged youth.

This is an evolving project that has brought together very different partners, each

with an active role in the project based on their own specific area of expertise and
resources. aMBUSH coordinates and curates the project, Cockle Bay Wharf prepares
and manages the venue, ICE helps develop and implement the media campaign and
provide content for the webcast and website. Leonard Joel Auction House provides
auction facilities and the artists create the artworks in the public meeting area of Cockle
Bay Wharf.

The first Project 5 was held in 2009 with the media picking up the story and thousands
of people attending over its three days. Since then it has become a regular event and
has evolved a step further with some of the street artists connecting with young people
involved in ICE’s programs. In turn this has led to ICE developing a new emphasis on
visual arts in its urban music projects.

For the other partners in Project 5, there have been many positive outcomes and
benefits. These have included a younger crowd being associated with Cockle Bay
Wharf, wider exposure for aMBUSH Gallery artists and the development of new street
art markets for Leonard Joel Auction House.

A key measure of success of this five-way partnership has been the funds raised for
ICE and its programs for young people. Project 5 has proven itself to be a successful
business arts model and will continue on into the future.’

‘I'm proud | could create a work that helped
support ICE and encouraged young people
to embrace the creative arts.”

Anthony Lister, participating street artist

Image: Cockle Bay in the 2nd Project 5
Artist: Meggs
Photographer: Enzo Amato
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Australia Council Young
& Emerging Artist Award

National Finalist
Western Australia

WA Youth Orchestras
and Woodside

Benefits for the business

+ Brand recognition in all WA Youth
Orchestras’ publications and online

+ Stakeholder engagement with other
sponsors and all levels of government

+ Access to WA Youth Orchestras’
Alumni from the last 36 years

+ Access to a live audience in excess
of 30,000 per annum

- Entertainment and benefits for staff
and their families

Benefits for the arts organisation

+ Funding for programs and access
to world renowned musicians and
conductors

+ A contribution that has grown from
$5,000 in 1991 to $100,000 in each
of the last three years

+ Capacity to expand beyond a
concert presenting organisation to
an active mentor, contributor and
leading provider to the wider
Western Australian community

How they made it work

+ The Woodside Young Professionals
Program is the result of both partners
identifying a great need within the
musical community of Perth as well
as avenues for growth.

+ WAYO'’s Executive Director and a
Woodside Community Relations
Adviser conduct regular reviews and
meetings to manage the partnership
and maximise benefits.

In 2011, the WA Youth Orchestras (WAYO) celebrate 21 years of continuous
partnership with Woodside. In that time, this partnership has helped provide countless
quality musical training and performance opportunities for young people, many of whom
have gone on to stellar careers.

The Woodside Young Professionals Program assists young and emerging artists aged
16 to 25 years during the crucial early years of their professional careers.

The Woodside mentorship and leadership program provides professional musicians, such
as members of the West Australian Symphony Orchestra, to regularly sit in and mentor
advanced WAYO members in rehearsals and tutor sections of the orchestra. This provides
meaningful and ongoing contact with the professional sector for young musicians.

The international conductor season provides one of the world’s leading conductors to
work with WAYO in a week of rehearsal that culminates in a performance at the Perth
Concert Hall.

The Woodside String Quartet and Outreach Ensemble, comprising members of the
Young Professionals Program, provides an extensive performance schedule and all
members are paid full professional rates. The quartet also represents WAYO and
Woodside when performing at corporate events throughout Perth.

A 21-year corporate partnership is quite rare for an arts organisation. Thanks to this
partnership, WAYO has been able to invest in programs for its young and emerging
professionals and not just raise income for survival. There have been clear benefits
for Woodside employees too, with entertainment opportunities and the chance to meet
musicians or become more involved with the orchestra.

Social investment is regarded by Woodside as an essential element in the company’s
sustainable communities framework. For Woodside, this partnership is an opportunity
to demonstrate its long-term commitment to the cultural maturity and sustainability of
Western Australia, while receiving wide-ranging brand recognition and access to the
WAYO alumni network.

‘Our partnership provides talented young VWestern
Australians opportunities to present outstanding
concerts for thousands of audience members every year.
WAYO's Woodside sponsored programs have also

had a profound impact on so many young Western
Australian musicians, by supporting and helping

them reach beyond their potential.”

Ben Burgess, Executive Director, WAYO

Artists: WAYO members Cheralyn Simpson and Kathryn Shinnick
Photographer: Jon Green



Australia Council Young
& Emerging Artist Award

National Finalist Victoria

‘the cup project’
and Detpak

Benefits for the business

+ Fulfilling a commitment to invest
in local communities

+ Opportunity to promote high quality
printing capabilities

+ Opportunity to showcase innovation
and creativity in packaging

Benefits for the arts organisation

+ 100,000 coffee drinkers in Melbourne
have been exposed to the work of
young artists

+ Networking opportunities via the
project launch and project website

+ Experience in project management
for the coordinator, Amy Craig

How they made it work

+ ‘the cup project’ project coordinator
Amy Craig liaises with the marketing
and manufacturing staff members
of Detpak ensuring the successful
implementation of the project.
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Thanks to an innovative partnership, Melbourne coffee lovers have been introduced to
the vibrant work of emerging artists all over the city. ‘the cup project’ profiles the work
of young artists on takeaway coffee cups alongside the artist’s name, a brief biography
and website details.

‘the cup project’ not only brings the wider coffee drinking community into contact with
young artists, it creates new opportunities. Poets, illustrators, painters, photographers,
sculptors, animators and comic-strip artists have all been represented, with many
having been approached by coffee drinkers for exhibitions and other work.

Melbourne is a city known for both its art and its coffee. ‘the cup project’ has brought
them together through its partnership with Detpak, a member of the Detmold Group
of companies and a manufacturer of packaging products.

Detpak supported the printing of 36 young artists’ work on 100,000 takeaway coffee
cups. Since June 2010 both partners have been working to achieve the shared
objective of profiling and recognising the achievements of young Australian artists.
More than 95% of these artists are aged 30 years and under and many have had only
minimal publication and profiling opportunities until now.

As well as providing exposure for young Australian artists, Detpak has been able

to fulfil its commitment to invest in local communities — in this case within the city of
Melbourne’s buzzing café scene. Detpak has also been able to showcase its high
quality print capabilities to potential customers and has demonstrated its commitment
to innovation and creativity.

The partnership between ‘the cup project’ and Detpak has been successful due to
a commitment to social responsibility, a commitment to high quality printing and a
commitment to innovation. Their partnership has been rewarded in the community
with cafés and coffee drinkers both responding very positively.

‘the cup project gives young creatives, like myself,
the opportunity to directly engage in a distinct
dialogue with the Melbourne community.”

Thomas Kinsman, artist

Image: the cup project
Photographer: Thomas Kinsman
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City of Perth
Encouragement Award

For partnerships between business and
arts and cultural organisations involving
a business making its first commitment
to the arts.

A vibrant city, with many of the state’s major arts
and cultural attractions, the City of Perth knows
the value that the arts contribute to the social and
economic development of the city. In 2011 the City
of Perth is proud to partner with AbaF to host the
AbaF Awards and acknowledge Australia’s best
business and arts relationships. Through the City
of Perth Encouragement Award, AbaF and the
City of Perth commend and encourage first time
partnerships between business and arts.

City of PErTH




City of Perth
Encouragement Award

National Winner and National
Finalist New South Wales

Belvoir and
Bird Cow Fish

Benefits for the business

» Promotion of pre-theatre dinner
package to Belvoir patrons

» Branding on Belvoir marketing
materials and acknowledgement
on invitations for opening nights
where catering is provided

« Invitations to opening nights
and tickets to Belvoir shows

Benefits for the arts organisation

+ Over $40,000 in contra
catering since 2009

» Brand exposure to
Bird Cow Fish patrons

+ Reciprocal social media
advertising opportunities

How they made it work

» As the two partners are a mere five
minute walk from each other, there is
a lot of face-to-face communication
in this very collaborative partnership.

-+ At the end of each year, the partners
discuss what has been learned,
plans for the following year and
how to continue reinvigorating the
partnership in the future.

AbaF Awards 2011
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The partnership between Belvoir and another Surry Hills neighbourhood institution, bistro
Bird Cow Fish began with the simple proposition of a pre-theatre dinner deal. Since then,
Bird Cow Fish has become a regular supporter of Belvoir, providing in-kind catering for
opening nights, special events and contra accounts for entertaining at the restaurant.

One of the reasons for the partnership’s success is shared values. Though realised
differently, there is a sense of openness and warmth about both organisations which is
perhaps one of the reasons each has such loyal patrons. While Bird Cow Fish has the
tagline “Good Simple Delicious”, Belvoir is known for its honesty, clarity and integrity
in storytelling. Both are equally passionate about “home grown” goodness — whether
that’s seasonal local produce or contemporary Australian theatre.

Behind the good neighbours’ positive and evolving relationship are strong partnership
objectives. These are to increase Bird Cow Fish brand awareness and patronage
amongst Belvoir patrons, sponsors and donors, to provide excellent hospitality to
Belvoir stakeholders and to raise awareness about Belvoir productions among Bird
Cow Fish patrons.

Each partner helps the other by building awareness through social media. The two
organisations follow each other on Twitter, and regularly retweet their activities.
Belvoir also promotes Bird Cow Fish’s pre-theatre meal options via its Facebook
page and website.

Belvoir offers Bird Cow Fish networking opportunities by inviting staff to opening

nights and providing opportunities to meet Belvoir’'s extensive VIP, media and corporate
contacts. Belvoir also hosts dinners at Bird Cow Fish, thereby introducing the bistro to
businesspeople, members of the legal fraternity and the artistic community.

Through this partnership, Bird Cow Fish and Belvoir not only support each other’s
enterprises, they are making a substantial contribution to the cultural and gastronomic
life of their local community.

“The Belvoir and Bird Cow Fish partnership is a
mutually beneficial relationship of like minded creative
businesses who each prosper from its reciprocality.”

Alex Herbert, Co-Owner and Head Chef, Bird Cow Fish

Image: Belvoir Posters at Bird Cow Fish
Photographer: Belvoir staff
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City of Perth
Encouragement Award

National Finalist South Australia

COME OUT Festival and
ZEN Home Energy Systems

Benefits for the business

+ Exclusive brand exposure as
principal partner

+ Networking opportunities with VIPs

» Audience of over 150,000 children,
families and educators

Benefits for the arts organisation

+ Financial support of $70,000
for each two year period

* Increased international
programming components
and public art projects

+ Increased public awareness
of the Festival

How they made it work

+ As the partnership develops,
COME OUT and ZEN continue to
investigate and assess additional
benefits and synergies that could
benefit both organisations.

+ Regular meetings and ongoing
open lines of communication ensure
the goals and objectives of both
organisations are being met.

Since it began in 1974, over two million people have participated in South Australia’s
biennial COME OUT Festival of art, performance and creativity, aimed at children and
families. ZEN Home Energy Systems became the principal partner for 2011 and 2013.

ZEN was excited about the opportunity to reach a new audience in a creative
environment and COME OUT was equally excited to align with a dynamic business
which promotes sustainability and demonstrates commitment to supporting community
events. An additional benefit was that through this partnership, both partners would be
viewed positively in the community.

The partnership between COME OUT and ZEN is committed to building a prosperous
South Australia by inspiring children to develop a life long confidence in sharing their
unique creativity, encouraging families to explore major social issues and educating
everyone about a sustainability.

COME OUT provides ZEN with an ideal audience to create awareness about positive
environmental practices. The vitality of the COME OUT Festival offers a creative and
meaningful approach to getting the ZEN message across, by sparking thinking and
discussion about our environmental.

ZEN was also able to offer engagement opportunities to their staff and many became
festival volunteers. ZEN CEO, Richard Turner, was given the opportunity to address
500 key stakeholders at the official schools program launch. Showing their pride in the
partnership, a ZEN representative was present at all key COME OUT Festival functions.

The impact of the partnership has been significant for both partners. This is a first
time arts partnership for ZEN and a first time principal partner for COME OUT Festival
with an ongoing commitment to 2013. They have both been invigorated by the brand
alignment and what the partnership has enabled them to achieve in the community.

“This partnership displays good leadership and
commitment as well as a demonstrated and clear
alignment of values and objectives of both partners.”

AbaF Award Judges

Image: ZEN stall at BFO
Photographer: Joseph Blackwell



City of Perth
Encouragement Award

National Finalist Tasmania

Ten Days on the Island
and Hazell Bros Group

Benefits for the business

+ Branding acknowledgement on
posters, programs, promotional
material and onsite

+ Tickets and invitations to key functions

Benefits for the arts organisation

+ $20,000 worth of in-kind support
» Technical expertise and knowledge

How they made it work

» The team corresponded regularly
to explore opportunities to build on
the basics of the partnership and
maximize Hazell Bros’ available
resources.

+ Planning, clear communication,
an accurate timeline and an open
dialogue about what was required
and what was feasible meant that the
practical challenges of presenting
such significant pieces of public art in
unusual locations could be realised.
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The construction company, Hazell Bros has its headquarters in Tasmania, which also
the home of the biennial state-wide arts festival, Ten Days on the Island. In 2010,
Hazell Bros entered into its first arts partnership with Ten Days.

The values that Ten Days displays in its programming from reaching remote
communities to engaging with challenging environmental and creative issues, reflects
Hazell Bros’ commitment to engage with the communities in which it works.

When the partnership began, Ten Days was developing a series of major site-specific,
outdoor public art installations called INTEERS exploring the impact on the environment
of the Tamar and Esk Estuary river system. The scope and scale of INTEERS was
significant and Ten Days’ need for technical and engineering support made for a natural
collaboration with Hazell Bros who was able to offer expertise in the area of construction.

Soon however, Ten Days realised that additional support was required to build the
infrastructure to house the equipment needed for another festival project called Craig
Walsh Digital Odyssey. Hazell Bros also agreed to include this project within their
partnership arrangement.

INTEERS and Craig Walsh Digital Odyssey were free, site-specific public art installation
projects with complex technical specifications and requirements, and Ten Days would not
have been in a position to deliver and successfully present without Hazell Bros’ expertise.

In return, Ten Days was able to respond to Hazell Bros’ specific needs in terms

of profile, branding and staff involvement. Both projects offered the opportunity to
draw direct association between the installations and Hazell Bros’ involvement. The
construction company’s staff received tickets for these events and access to other
festival events.

Both partners met their stated objectives and were very happy with how the
relationship developed. As for the artists involved in the two projects, they were
extremely appreciative of the work that Hazell Bros had undertaken to make the
project such a success.

"Hazell Bros are delighted to be in partnership with Ten Days on
the Island. Our foray into the arts has been an exciting learning
curve for the business, with our team developing new sKills, the
company receiving excellent recognition and new relationships
being forged. We've learnt that that a festival such as Ten Days
Is important to the fabric of our state, and making things happen

can be fun and stressful at the same time!”
Adrian Smith, Manager Stakeholders & Marketing, Hazell Bros Group
Image: InTeers - painting on a billboard built by Hazell Bros in the Fingal Valley

Artist(s): Michael McWilliams
Photographer: Al Bett F8 Photography
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Production Resource Group
Commitment Award

For partnerships between businesses
and arts and cultural organisations
developed over a continuous period of
seven years or more.

For 10 years Production Resource Group (PRG),
(formerly Bytecraft Entertainment) has partnered
with AbaF for the AbaF Awards. As the world’s
leading supplier of entertainment and event
technology and a business that supports and is
supported by the arts, PRG is acutely aware of the
benefits of connections to both sectors. Through
the Production Resource Group Commitment
Award, AbaF and PRG are delighted to honour and
promote long term commitment between business
and the arts.

PRC?.)




Production Resource Group
Commitment Award

National Winner and National
Finalist New South Wales

Australian Chamber
Orchestra and
Commonwealth Bank
of Australia

<

1

Benefits for the business

+ National promotional and branding
opportunities to a diverse audience
ranging from school students to high
net worth clients

* A business banking relationship with
the ACO and a personal banking
relationship with ACO staff and
musicians

« Staff engagement including access
to discounted ACO tickets for staff

Benefits for the arts organisation

+ Long term financial stability, enabling
the planning of organisational
development and the engagement of
a diverse range of leading guest artists

+ Increased ticket sales through
promotions to the Bank’s national
customer and staff networks of more
than nine million people

+ Financial management for the
ACO and personal banking for
staff and musicians

How they made it work

+ The current multi-year partnership
agreement allows for longer term
planning and provides a high degree
of security to both partners while
allowing room for each partner to
develop innovative activities.

+ The partnership engages stakeholders
at all levels and across all business
groups within the Bank. This drives
engagement more deeply across both
organisations, and provides additional
security for the ongoing longevity of
the partnership.
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For more than 23 years, a partnership between the Australian Chamber Orchestra
(ACO) and the Commonwealth Bank of Australia has helped bring world class music
to people all over the country.

The collaborative nature of the partnership has also ensured both organisations’
goals and business objectives are met, from maintaining existing relationships with
audiences, customers and staff, to fostering new relationships. These goals not only
drive revenue; they enhance the reputation of both organisations’ brands.

This long-term partnership has seen the establishment of an education program,
providing musical inspiration and access for Australian children to the ACO from 1999 to
2007. In 1996 the partnership inspired the Bank to purchase a rare 1759 J.B. Guadagnini
violin, offering it on loan to the Orchestra. At the time, this resulted in widespread media
attention and a corresponding boost to ticket sales, it is the ongoing enjoyment and
inspiration that this instrument offers that is of great value to both organisations.

Both partners have a strong national outlook, which enables them to engage their target
audience and to access new audiences across Australia. Through the Bank’s annual
support of a national tour and various regional tours, the Orchestra has reached all
areas of the Australian community, from the Manjimup Town Hall to the Sydney Opera
House. The Bank’s support also enables the ACO to tour internationally, which in turn
allows the Bank to interact with its international customers in an engaging way.

Besides promoting its brand, one of the benefits for the Bank is the opportunity to stage
exclusive events for its most highly valued customers, stakeholders and prospective
clients featuring the Orchestra in an intimate setting.

Through these events, the Bank is able to stand out from the crowd in a very competitive
marketplace. For the Orchestra, these events provide an opportunity to perform in

front of an audience of influential individuals, some of whom have become personal
supporters, or have developed their own corporate relationships with the Orchestra.

“The cocktail party after the concert allowed us to
bond further with our clients and their partners.

The music obviously gave us a common topic of
aiscussion. It was definitely a good alternative to the
usual sporting function or conferences we host.”

CBA Staff Member

Artists: Richard Tognetti and the ACO
Photographer: Andrew Fischer, View Photography
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Production Resource Group
Commitment Award

National Finalist
Western Australia

West Australian Symphony
Orchestra and Wesfarmers

Benefits for the business

+ Alignment with one of Western
Australia’s best loved cultural
institutions

- Staff discounts, volunteering
opportunities, business leadership
opportunities and exclusive events

Benefits for the arts organisation

+ $350,000 per annum from
Wesfarmers — a total investment
of $1,150,000 since 1999, plus an
additional $150,000 to commission
a new work by Brett Dean

+ Business expertise

How they made it work

+ Each organisation has dedicated
relationship managers, directly
responsible for managing and driving
the partnership.

+ There is regular board reporting and
a partnership plan is created annually.

Wesfarmers and the West Australian Symphony Orchestra enjoy one of Western
Australia’s longest-standing and most successful business and arts alliances. Since
1998, the partnership has grown into an extensive and beneficial relationship, with
Wesfarmers’ total contribution to WASO'’s artistic development and community outreach
standing at $1.3million.

Over and above traditional benefits associated with sponsorships, this partnership has
generated significant benefits for both Wesfarmers and WASO in terms of reputation,
professional development and exchange of expertise.

In 2011, Wesfarmers re-stated its commitment to WASO, taking up a newly created role
as the Orchestra’s Partner of Excellence with a significantly increased level of investment.
This will provide WASO with the revenue and assistance to implement new artistic and
audience development programs. In 2012, Wesfarmers will further strengthen their
commitment to the orchestra when they become WASO’s new Principal Partner.

A key pillar of Wesfarmers’ sustainability policy is the support of community
partnerships fostering social cohesion. This is in harmony with WASQ’s vision ‘to touch
souls and enrich lives through music’ and it drives the partnership’s commitment to
community outreach programs such as Wesfarmers Arts Pre-Concert talks and Meet
the Artist series. These programs provide free opportunities for the public to develop
an in-depth understanding of WASQ’s concert program. Since the partnership’s
inception, 215 Pre-Concert Talks and 20 Meet the Artist events have been presented.

Wesfarmers’ support has also assisted WASO in providing regional touring, education
and community programs. In 2009, Wesfarmers became the Principal Conductor
partner and Artistic Advisor partner — one of the most artistically influential roles within
the orchestra. Wesfarmers also presents the Classic Series.

As well as high profile branding opportunities, the partnership has provided Wesfarmers
with professional development opportunities and performance rewards for its
employees. This has encouraged engagement with creative excellence and fostered
employee pride in the company.

‘I've been enjoying WASQO concerts since | joined
Wesfarmers. It's an access to world-class music
and an opportunity to talk with musicians, learn
more about music and the arts that | think sets
Westarmers apart as an employer.”

Paul Smith, Senior Business Analyst, Wesfarmers

Artists: Paul Daniel conducting WASO
Photographer: Ashley de Prazer



Production Resource Group
Commitment Award

National Finalist South Australia

Art Gallery of South Australia
and BankSA

Benefits for the business

+ Enhanced reputation of the bank
among the difficult to reach 18 to
39 age group

Benefits for the arts organisation

* Increased participation and
engagement in the visual arts
among young people

How they made it work

+ Each year the DEPARTURE
program concepts are discussed
and brainstormed to leverage
opportunities and attendance
expectations.

+ There is constant communication,
especially in the lead-up and
completion of each event.

+ A detailed sponsorship report
at the conclusion of every event
documents all targets including
attendance breakdowns, media
coverage, Facebook discussions
and competition responses.
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Since 2001, the Art Gallery of South Australia and BankSA have enjoyed an
unbroken partnership. Initially the partnership produced major exhibitions with a focus
on children and family programs. Since 2005, however, the Bank and the Gallery
have shifted the partnership’s focus to present the highly successful DEPARTURE
after-dark cultural series.

Aimed at people in their 20s and 30s, DEPARTURE offers a unique creative
experience at the Gallery with the message, “your cultural journey starts here.

“For one low ticket price guests can see and learn about outstanding works of art,
hear from expert curators and enjoy performances by dancers, actors and musicians.
Each event is themed to match a special exhibition and as well as experiencing the
art, guests also enjoy live music, cocktail food and sponsored drinks.

From 300 guests in its first year to around 2,500 today, DEPARTURE has
successfully introduced the arts to thousands of young people in a dynamic
environment. At the same time, BankSA has been able to reach and engage with
their targeted 18 to 39 age group, bringing an opportunity to place their brand and
products in front of this key demographic.

The financial support of BankSA keeps DEPARTURE an affordable experience,
so the Gallery is able to send a message that art is for everyone. As the target
demographic is very marketing-savvy, overt commercial messages are avoided.
Instead, BankSA recognises a great outcome from the partnership is the positive
brand association built over time.

The attendance of younger people at the Art Gallery of South Australia has increased
by 10% since the program’s inception. The partnership with BankSA has enabled
DEPARTURE to grow and establish itself as the exciting, unique and dynamic
program it is today.

‘Departure has provided the Art Gallery of
South Australia with the perfect vehicle to
engage young arts audiences.”

Emma Fey, Manager Development, Art Gallery of South Australia

Image: DEPARTURE: Atrtist in Paris 2010
Artists: Rupert Bunny / Dancers
Photographer: Shane Reid
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Good Practice Recognition

The following nominations have been
recognised as demonstrating good
practice at the 2011 AbaF Awards.

New South Wales and
Australian Capital Territory

Partnering

« 12Words and Random House

« Australian Chamber Orchestra
and Commonwealth Bank of Australia

+ Belvoir and Bird Cow Fish

+ Biennale of Sydney, The Balnaves
Foundation and Etihad Airways

» Canberra Glassworks and ActewAGL

+ Canberra Symphony Orchestra
and Macquarie Group Foundation

+ Centenary of Canberra
and Canberra CBD

+ Friends of the Royal Theatre
and Liverpool Plains Shire Council

+ Gadens Lawyers, Sydney and
National Art School

« Information and Cultural Exchange
(ICE) and aMBUSH Gallery and
Cockle Bay Wharf and Leonard Joel
Auction House

+ National Gallery of Australia
and Wesfarmers

+ National Portrait Gallery
and Visa AP (Australia)

+ Penrith Performing & Visual Arts and
Penrith Valley Chamber of Commerce

+ South East Arts Region and NSW
National Parks and Wildlife Service

+ Sydney Dance Company and BUNDA
+ Sydney Symphony and Tenix

+ Sydney Writers’ Festival
and Middletons

» The Australian Youth Orchestra
and Accenture Australia

+ The Song Company and Principals
+ Vibewire Youth and Google Australia

Giving
+ Capital Arts Patrons Organisation

+ Glen Donnelly
+ Selby and Friends

Queensland
Partnering

+ Beaultiful Art Spaces Co-operative Port
Douglas and Cairns Regional Council
and Meridien Marina Port Douglas

+ Boystown, Kingston College
and Queensland Rail

» Brisbane Powerhouse and Big Fish

+ Department of Public Works
Queensland and Robina Hospital,
Queensland Health

+ Empire Theatre and Black Toyota

+ Goat Track Theatre Company
and Scenic Rim Regional Council

» Musica Viva Australia
and BHP Billiton Mitsubishi Alliance

* Queensland Museum and ENERGEX

* Queensland Music Network (Q Music)
and Virgin Australia

* Queensland Philanthropic Orchestra
and ICU Optometry

+ Queensland Theatre Company
and Brisbane Airport Corporation

+ State Library of Queensland
and Nielson Properties

Volunteering

» Camerata of St John’s and David Starr

South Australia
Partnering

» Adelaide Festival Centre’s
OzAsia Festival and Santos

+ Adelaide Fringe and Alinta Energy
+ Adelaide Fringe and Fisher Jeffries

» Adelaide Fringe and Rundle Mall
Management Authority

Adelaide Symphony Orchestra

and Royal Adelaide Hospital

and SA Lotteries

Australian Network for Art &

Technology and The Bionic

Ear Institute

+ Art Gallery of South Australia
and BankSA

+ Art Gallery of South Australia
and Ernst & Young

+ Big Pond Adelaide Film Festival

and Clemenger BBDO Adelaide

+ COME OUT Festival and BankSA

+ COME OUT Festival
and ZEN Home Energy Systems

+ SA Living Artists and ABC Local Radio

+ WOMADelaide Foundation
and Greening Australia

Giving
* Windmill Theatre

Tasmania
Partnering

+ Kickstart Arts and
Headway rebuilding lives

+ Launceston Art Society
and Eskleigh Foundation

» Tasdance and Aurora Energy

+ Tasmanian Museum and Art Gallery
and Federal Group Tasmania

» Ten Days on the Island
and Autech

» Ten Days on the Island
and Hazell Bros Group

» Ten Days on the Island
and Hydro Tasmania

» Ten Days on the Island
and Telstra Country Wide

Volunteering

» Festival of Voices and Heather Rose

» Naomi Howard and Kylie Eastley,
Kylie Elizabeth Eastley Consultancy

Giving

» Ten Days on the Island



Victoria

Partnering

BalletLab Association and Moorilla

Banyule City Council and Banyule
Community Health Service and
Department of Planning & Community
Development and Bendigo Bank,
East Ivanhoe and Heidelberg
Community Bank®

Cambodian Association of Victoria,
Melbourne Festival and City of
Greater Dandenong, Greyspace
and Metro Trains

Creativity Australia and

Royal Children’s Hospital
Creativity Australia and

Sofitel Melbourne on Collins
Emerging Writers’ Festival

and Monash University
Frankston Arts Centre, Peninsula
headspace and Mind Australia
(Seaford Program)

Geelong Performing Arts Centre
and Alcoa of Australia

Gertrude Contemporary
and Fabio Ongarato Design

KAGE Physical Theatre Association
and Alzheimer’s Australia (Victoria)

Lake Bolac Eel Festival and
Glenelg Hopkins Catchment
Management Authority

Melbourne Festival and FOXTEL

Melbourne Symphony Orchestra
and Powercor Australia

National Gallery of Victoria
and Goldman Sachs

‘the cup project’ and Detpak

The Song Room and
Ogilvy Group Melbourne

Victorian College of the Arts
and Lend Lease

West Space and GPT Property

Volunteering

National Boys Choir of Australia
and Judy Hooper

Western Australia

Partnering

+ Art Gallery of Western Australia
and Audi

+ Art Gallery of Western Australia
and Water Corporation
+ Australian Performing Arts Centres’
Association and PRIAVA
+ Black Swan State Theatre Company
and John Holland
» Deckchair Theatre and
Fothergills of Fremantle
+ Film & Television Institute WA
and Fremantle Community Branch -
Bendigo Bank
+ Fremantle Arts Centre
and Little Creatures Brewing
+ Lit Fest — Storylines and Wooldridges
+ Perth International Arts Festival
and Lion Nathan Australia
+ Perth International Arts Festival
and Rio Tinto

+ Perth International Arts Festival
and Woodside

+ Sculpture by the Sea
and Alcoa of Australia

+ Shakespeare WA and Santos

+ STEPS Youth Dance Company
and BHP Billiton Nickel West

+ The Canning Stock Route Project
Alliance and FORM and BHP Billiton
Iron Ore and Freehills

» The Mandorla Art Award

and St John of God Health Care
» Thinlce and 303
» Tura New Music and

Total E&P Australia
» WA Youth Jazz Orchestra

and Azimuth Financial Advisers
« WA Youth Orchestras

and Woodside

+ West Australian Music Industry
Association and Mental Health
Commission of WA

+ West Australian Opera
and Wesfarmers
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+ West Australian Symphony Orchestra
and ConocoPhillips

+ West Australian Symphony Orchestra
and John Holland

» West Australian Symphony Orchestra
and Wesfarmers

+ Western Australian Academy of
Performing Arts and City of Stirling

Volunteering

+ AWESOME Arts, Australian Writers’
Guild and Peter Zissiadis

Giving

+ Perth Institute of Contemporary Arts

+ West Australian Ballet
+ writingWA
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AbaF Council

Board Directors

Mr Terry Campbell AO
Mr Saul Eslake

Mr Stephen Found

Mr John Irving

Ms Patria Jafferies

Mr Ross Nielson

Ms Naseema Sparks

Chapter Chairs

Mr Peter Althaus

Mr Robert Bazzani
Mr John Irving

Mr lan Kew

Mr Ross Nielson

Mr Mark Sullivan AO
Mr Sam Walsh AO
Mr Peter Young AM

National Councillors
Mr Terry Agnew

Ms Julieanne Alroe
Mr Peter Althaus

Mr Philip Bacon AM
Mr David Baughen

Mr Luca Belgiorno-Nettis AM

Mr Gavin Bell

Ms Helen Besly

Mr John Clayton

Mr Peter Cleary

Mr Nick Collishaw
Mr Peter Coleman
Mr Alan Cransberg
Mr Michael Crouch AO
Mr Doug Dean

Mr Ahmed Fahour
Miss Julia Farrell

Mr Barry Felstead
Mr Stephen Found
Mr Russell Gibbs
Mr Danny Gilbert
Mr Richard Goyder
Mr James Graham
Prof. Jeanette Hacket
Mr Andrew Hagger
Mr John Heard AM
Mr Paul Heath

Mr Hans Henkell

Dr Dongyi Hua

Mr Scott Hutchinson
Mr Peter lancov

Mr John Irving

Mr Malcolm Jackman
Mr Rod Jones

Mr Colin Jordan

Mr Alan Joyce

Mr lan Kew

Senior Chairman

Program Director Productivity Growth
Managing Director & Owner

Director

Executive Director

Managing Director

Non-Executive Director

Proprietor

Victorian Chairman

Director

CEO

Managing Director

Managing Director

Chief Executive, Iron Ore & Australia
Director

Group Chief Executive

Managing Director & CEO

Proprietor

Director

Business Development Director ANZ Region
Joint Managing Director

CEO & Chief Managing Partner

Managing Director

Pacific Region Head/CEO Australia

Vice President Strategy & Corporate Development
Managing Director

Managing Director & CEO

Managing Director

Chairman & Chief Executive

Managing Director

Managing Director & CEO

Executive Director

Chief Executive Officer

Chairman

Chief Executive Officer

Managing Partner

Managing Director & CEO

Managing Director

Vice-Chancellor

Group Executive, Corporate Affairs & Marketing
Chairman

Executive Director, CEO & Managing Director
Managing Director

Executive Chairman

Chairman

Group Chief Executive Officer

Director

CEO & Managing Director

CEO & Managing Director

CEO & Managing Director

CEO

CEO

Goldman Sachs

Grattan Institute

Capitol Theatre & Lyric Theatre, Sydney
Dundee Bay

His Majesty's Theatre Foundation
Nielson Properties

Domaine A / Stoney Vineyard
KPMG

Dundee Bay

Northern Territory Airports
Nielson Properties

ACTEW Corporation

Rio Tinto

RBS Morgans

RAC WA

Brisbane Airport Corporation
Domaine A/ Stoney Vineyard
Philip Bacon Galleries
WorleyParsons

Transfield Holdings

Freehills

Rowland

Marsh

Santos

Mirvac

Woodside Energy Limited

Alcoa of Australia

Zip Industries

Veolia Environmental Services Australia
Australia Post

Federal Group

Burswood Entertainment Complex
Production Resource Group
Hawaiian Management Group
Gilbert + Tobin

Wesfarmers

Gresham Partners

Curtin University of Technology
National Australia Bank

BankSA Advisory Board

JBWere

Henkell Brothers Investment Managers
CITIC Pacific Mining

Hutchinson Builders

DORIC Group

Dundee Bay

Elders

Navitas Group

Royal Automobile Club of Victoria
Qantas Airways

Northern Territory Airports
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Mr James Komninos
Mr Graham Kraehe AO
Mr Peter Lamell

Mr Mark Lelliott

Mr Robin Levison

Mr Nicholas Linke

Mr Michael Manford
Mr Peter Mason

Mr Michel Masson

Mr Peter Nash

Mr Bruce Neill

Mr Ross Nielson

Mr Ralph Norris

Mr Tim O'Neill

Mr Paul O'Sullivan

Mr John Porter

Mr Michael Rayner AM
Ms Vivienne Ritchie
Mr Robert Rockefeller
Mr Simon Rothery

Mr Lloyd Smith

Mr Michael Smith OBE
The Hon Warwick Smith AM
Mr Paul Spiro

Dr Michael Stanford
Mr Kerry Stokes AC
Mr Mark Sullivan AO
Mr Jon Sutton

Mr Giam Swiegers

Mr Alan Taylor

Mr Sam Walsh AO

Mr Richard Watson
Ms Linda Wayman

Mr Peter Young AM

State Councillors
Mr Adrian Fini

Ms Jill Gael

Mr Steve Grieve
Ms Carolyn Mitchell
Mr Jeff Weber

Honorary Councillors

Managing Director — Perth
Chairman

CEO

Managing Partner
Managing Director & CEO
Partner

Executive Chair

Chairman

Chief Executive Officer
Australian Chairman
Chair

Executive Director

Chief Executive Officer
Joint Managing Director
Chief Executive

CEO

Principal Director
Vigneron

Director

Chief Executive Officer & Managing Director
Group Chief Executive
Chief Executive Officer
Chairman Advisory Board
Brisbane Chairman

Group Chief Executive Officer
Executive Chairman
Managing Director
Managing Director

Chief Executive Officer
Managing Director, Perth
Chief Executive, Iron Ore and Australia
Managing Director
General Manager, Perth
Director

Director

Managing Director
Director
Consultant
Managing Director
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RSM Bird Cameron
BlueScope Steel

Silcar

EWK International
Industrea Limited

Fisher Jeffries

Patersons Securities

AMP

Yarra Trams

KPMG

Peppermint Bay Group
Nielson Properties
Commonwealth Bank of Australia
Reactive

Optus

Austar United Communications
Cox Rayner Architects
DELATITE Winery

Nekon

Goldman Sachs

Gerard Daniels

ANZ Banking Group
Australian Capital Equity
Gadens Lawyers

St John of God Health Care
Seven Network

ACTEW Corporation
Bankwest

Deloitte

303 Group

Rio Tinto Iron Ore

ADP Australia / New Zealand
Southern Cross Austereo
RBS Morgans

Blake Dawson

Macquarie Group

Visy Industries

FJM Property

Centre for People Development
Grieve Gillett

Cowell Clarke

Mermaid Marine Australia

Recipients of AbaF Leadership Awards who have elected to join the AbaF Council

Dame Elisabeth Murdoch Arts Business Leadership Award Winners

Ms Robyn Archer AO, Mr John Bell AM OBE, Mr Carrillo Gantner AO, Ms Elizabeth Ann Macgregor,
Mr Greg Mackie OAM, Mr lan McRae AO, Mr Graeme Murphy AM, Ms Sue Nattrass AO, Mr Lyndon Terracini

Richard Pratt Business Arts Leadership Award Winners

Mr Rick Allert AO, Mr Anthony Berg AM, Mr Michael Chaney AO, Mr lan Darling, Mr David Gonski AC,
Ms Janet Holmes a Court AC, Mr Harold Mitchell AC, Mr Kerry Stokes AC, Mr James Strong AO

Goldman Sachs Philanthropy Leadership Award Winners
Mr Robert Albert AO, Mr Philip Bacon AM, Mr Simon & Mrs Catriona Mordant, Mr John B Reid AO
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STVDIO

STVDIO is Australia’s dedicated arts and entertainment
channel and is a celebration of all forms of creative expression.
The channel showcases the best of theatre, dance, music,
visual arts, film, architecture and literature. Viewers are invited
to “see the arts up close” and can enjoy live international
performances, insightful documentaries and exclusive
Australian arts productions.

Since its launch in April 2010, STVDIO has grown beyond its
role as a broadcaster to become a part of the artistic community
of this country.

Partnerships with some of Australia’s most prestigious and
innovative arts organisations, including the Sydney Opera
House and Bangarra Dance Theatre support initiatives that
increase the access for audiences to great works of art, no
matter where they live in Australia.

STVDIO’s production team is dedicated to recording
documentaries, interstitials and performances which celebrate
local artistic talent, illustrate the breadth of creativity and give
a valuable insight into the process of making art in all its forms.
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In 2011, STVDIO has produced a diverse and exciting range of
exclusive arts content, including Smoke & Mirrors from Sydney
Festival, The 2011 Helpmann Awards, performances by Amadou
& Mariam and Archie Roach from WOMADelaide as well as The
Australian Ballet's Romeo & Juliet. STVDIO is a proud partner
of Melbourne International Arts Festival and will broadcast the
Festival’s closing night musical collaboration notes from the
hard road and beyond on Friday November 25.

Sandra Bender, General Manager of SBS Subscription TV
explains, “As the country’s only dedicated arts channel, STVDIO
is a crucial platform to showcase and celebrate the arts. It is
made by arts lovers for arts lovers.”

From the passionately local to truly international, STVDIO is
home of the arts and is owned by SBS Corp. It is available on
the FOXTEL and AUSTAR subscription television platforms.

Image: IOTA, Smoke & Mirrors from the 2011 Sydney Festival
Photographer: © John Tsiavis Photography




LEEUWIN ESTATE — THE ART OF FINE WINE

A family operated boutique vineyard and winery, Leeuwin Estate,
one of the founding wineries of Western Australia’s renowned
Margaret River district, is particularly proud to be consistently
recognised amongst the great icon wines of the world.

Leeuwin’s premium wines are known as the “Art Series”. The
labels are adorned with the artworks of leading contemporary
Australian artists. The collection now comprises over one
hundred works from artists including John Olsen, Arthur Boyd,
Sir Sidney Nolan, Lloyd Rees, Albert Tucker, Fred Williams,
Robert Juniper, Clifton Pugh and Immants Tiller. Each painting
forms part of the private collection owned by the Estate and
displayed in the Leeuwin Art gallery.

Continuing the Estate’s association with the arts, the tradition of
the Leeuwin Concerts began in 1985 when the Estate provided
financial support for the London Philharmonic Orchestra’s tour
to Australia. As part of the visit the Orchestra performed in this
unique vineyard setting, thereby launching what was to become
an institution - the annual “Leeuwin Concert Series”. Described
as the most extraordinary concerts ever held in Australia, these
sellout events now enjoy a 27-year history and have featured

£}

8/

LEEUWIN ESTATE
THE ART OF FINE WINE

an eclectic mix of the world’s finest musicians and entertainers,
becoming a highlight in Australia’s social and cultural calendar.

A benchmark producer with an outstanding international
reputation, Leeuwin attracts thousands of discerning wine
connoisseurs each year. Visitors to the picturesque Estate can
indulge in gourmet cuisine from the award-winning restaurant,
enjoy spectacular alfresco summertime concerts, inspect
Leeuwin’s unique collection of contemporary Australian Art,
experience a behind the scenes tour of the winemaking process,
utilise the private boardroom facilities and of course, savour
Leeuwin’s outstanding premium wines. A scenic charter flight
service from Perth to the Estate’s private airstrip is available.

The wines of Leeuwin Estate can be found in fine
establishments in 30 markets.

Leeuwin Estate

Stevens Road Margaret River Western Australia
www.leeuwinestate.com.au Telephone (08) 9759 0000
Email: info@leeuwinestate.com.au
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AbaF Awards 2011
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National

Lesley Alway,
Director, Arts Program, Asialink, Victoria

Tim Biggs,
Managing Partner, Queensland, Deloitte,
Queensland

Terry Campbell AO,
Senior Chairman, Goldman Sachs,
Victoria

Stephen Found,
Chairman, Managing Director & Owner,
Capitol Theatre & Lyric Theatre, NSW

Lisa Harris,

Manager, Philanthropy and Special
Events, Tasmanian Symphony
Orchestra, Tasmania

John Irving,
Director, Dundee Bay, SA

Patria Jafferies,
Executive Director, His Majesty’s Theatre
Foundation, WA

Mary Jung,

Corporate Social Responsibility
Manager, Wilson HTM Investment
Group, Queensland

Hugo Leschen,
Executive Director, Arts and Culture,
Northern Territory Government

Nicholas Linke,
Partner, Fisher Jeffries, SA

Andrew Lu OAM,
Senior Associate, Minter Ellison
Lawyers, ACT

Norm Mcllfatrick,

Chief Executive/Secretary, Department
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Kath Melbourne,
Program Director, ArtStart, Australia
Council for the Arts, NSW

Ross Nielson, Executive Director,
Nielson Properties, Queensland

Winnie Pelz, SA

Naseema Sparks,
Executive Director, NSW

Simon Warrender,
Founder and Executive Director,
Melbourne Prize Trust, Victoria

Carol Whish-Wilson, WA

Tristan Wills,

Executive General Manager Corporate
Sustainability, Commonwealth Bank of
Australia, NSW

State
NSW & ACT

James Beck

General Manager, Foundation for the
Historic Houses Trust of New South
Wales

Catherine Oates Smith,
Arts Consultant, Gadens Lawyers, NSW

Donna Payne,
Director, Business Development, Lowy
Institute for International Policy, NSW

Caroline Stacey,
CEO/Artistic Director, The Street Theatre
The Stagemaster Inc, ACT

Queensland

Chetana Andary,
Place Manager, South Bank Corporation,
Queensland

Peter Bridgman,
Director, Decisive Consultants,
Queensland

Alison de Groot,
Partner, Assurance & Advisory Business
Services, Ernst & Young, Queensland

Michael Rayner AM,
Principal Director, Cox Rayner
Architects, Queensland

South Australia

Steve Grieve,
Director, Grieve Gillett, SA

John Irving,
Director, Dundee Bay, SA

Carolyn Mitchell,
Consultant, Cowell Clarke, SA

Chris Russell,
Business Editor, The Advertiser, SA

Tasmania

Peter Althaus,
Proprietor, Domaine A / Stoney Vineyard,
Tasmania

Garry Bailey,
Editor, The Mercury, Tasmania

Louise Clark,
Tasmania

Ron Layne,
Tasmania

Stephen Pender,
Group Manager Marketing, MyState
Financial, Tasmania

Victoria

Robert Bazzani,
Victorian Chairman, KPMG, Victoria

Clive Scott,
General Manager, Sofitel Melbourne on
Collins, Victoria

Lisa Watts,
Commercial Director, The Conversation,
Victoria

Michelle Wild,
Chief Executive Officer, Strange Fruit
Productions, Victoria

Western Australia

Michael Anderson,
Director, Strategic Avenues, WA

Tania Hudson,
Director, Words Communications
Consultancy, WA

Keith Kessell, WA
Carol Whish-Wilson, WA
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AbaF Awards 2011
Event Partners

AbaF WA councillors Gerard Daniels, Patersons Securities, Rio Tinto, Wesfarmers and
Woodside are delighted to partner with AbaF to bring the AbaF Awards 2011 to the
West for the first time and give prominence to the ways in which the arts and business
can work together to effectively achieve their objectives.

Many businesses in WA have award winning relationships with the arts and highlight
what can be achieved through creative partnering, giving and volunteering. In AbaF’s
2011 survey of private sector support for the arts, Western Australia once again showed
growth in corporate support for and giving to the arts, with WA arts organisations
reporting a 33% increase in revenue from private support in 2009-10.

As AbaF councillors and proud members of the Western Australian community, Gerard
Daniels, Patersons Securities, Rio Tinto, Wesfarmers and Woodside are among leading
businesses inspiring and encouraging businesses across Australia to provide resources
in support for the arts. Along with fellow AbaF councillors their support enables AbaF to
deliver its national programs and services to arts, business and donors.

GERARD DANIELS ’/PATERSONS RioTinto

\U

Wesfarmers W woodside
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2011 AbaF Awards National Partners & Supporters

Award Category Partners

Awards Supporter
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Wine Partner

Beer Partner

Sparkling Wine Partner

Nominations Partner

LEEUWIN ESTATE
THE ART OF FINE WINE
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The Australia Business Arts Foundation Ltd is supported by the Australian Government through the Cultural Development
Program of the Office for the Arts, Department of the Prime Minister and Cabinet. ABN: 88072479835

2011 AbaF Awards State Partners & Supporters

NSW & ACT

Major Event Partner
Gadens Lawyers

Queensland

Major Event Partner
Santos

Event Partners

Brisbane Airport Corporation
Caxton Street Catering

Little Creatures Brewing
Queensland Art Gallery |
Gallery of Modern Art

Media Partner
Channel 7

South Australia and Northern Territory

Event Partners

Adelaide Festival Centre
Arts SA

Mosaic Audio Visual

Hyde Park Press

Fox Creek Wines
Scarpantoni Estate Wines
Little Creatures Brewing
Sweet

Heidi Who Photos

Tasmania

Major Event Partners
The Federal Group |

The Henry Jones Art Hotel
Arts Tasmania

Wine Partners

Domaine A / Stoney Vineyard
Kreglinger Wine Estates |
Pipers Brook Vineyard

Event Partners

Colville Gallery
Despard Gallery

Little Creatures Brewing
Luke Wagner
Monotone Art Printers

Victoria

Event Partners

Arts Victoria

City of Melbourne
DELATITE Winery

Little Creatures Brewing
Sofitel Melbourne on Collins

Western Australia

Major Event Partner
Bankwest

Event Partners
Leeuwin Estate
Little Creatures Brewing
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Adelaide Festival Centre’s OzAsia
Festival 4-5
Adelaide Fringe 17,33,38
Adelaide Symphony Orchestra 50
Alinta Energy 33
aMBUSH Gallery 59
Art Gallery of South Australia 69
Art Gallery of Western Australia 53
Australian Chamber Orchestra 67
Australian Writers’ Guild 23
Autech 18
AWESOME Arts Australia 23
Azimuth Financial Advisers 14
B

BankSA 69
Banyule City Council 40
Banyule Community Health Service 40
Belvoir 63
Bendigo Bank - East lvanhoe &
Heidelberg Community Banks 40
BHP Billiton Iron Ore 35
BHP Billiton Mitsubishi Alliance 32
Bird Cow Fish 63
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Camerata of St John’s 21
Canberra Symphony Orchestra 36
Cockle Bay Wharf 59
COME OUT Festival 64
Commonwealth Bank of Australia 67
Creativity Australia 51
D

Department of Planning &

Community Development Victoria 40
Department of Public Works,
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Detpak 61
Donnelly, Glen 28
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ENERGEX 55
Eskleigh Foundation 47
F
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Fairfax, Tim 42
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FORM 35

Freehills 35
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G

Gertrude Contemporary 13
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Management Authority 57
Goat Track Theatre Company 37
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H

Hazell Bros Group 65
Headway rebuilding lives 39
Hooper, Judy 22

|
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K

Kickstart Arts 39
L

Lake Bolac Eel Festival 57
Launceston Art Society 47
Leonard Joel Auction House 59
Little Creatures Brewing 9
M

Macquarie Group Foundation 36

Melbourne Symphony Orchestra 30
Mental Health Commission of WA 48

Musica Viva Australia 32
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National Boys Choir of Australia 22
National Gallery of Australia 10
Nielson Properties 16
NSW National Parks

and Wildlife Service 54
o

Ogilvy Group Melbourne 8
P

Perth Institute of Contemporary Arts 25
Powercor Australia 30
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Q

Queensland Museum 55

Queensland Music Network (Q Music) 7
Robina Hospital, Queensland Health 49
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Rose, Heather 20
Royal Adelaide Hospital 50
Royal Children’s Hospital 51
Rundle Mall Management Authority 38
S

SA Lotteries 50
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Scenic Rim Regional Council 37
South East Arts Region 54
Starr, David 21
State Library of Queensland 16
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Telstra Country Wide 11
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Route Project Alliance 35
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Total E&P Australia 31
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Vallentine, Mary 45
Virgin Australia 7
w

WA Youth Orchestras 60
Walsh, Sam 44
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West Australian Symphony
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WOMADelaide Foundation 56
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Contact AbaF to find out how we can help you to connect

Australian Capital Territory

Director ACT: Bea Brickhill
Coordinator ACT: Kelli-Anne Moore
t 02 6247 4199 e act@abaf.org.au

New South Wales

Manager NSW: John Godfrey
Coordinator NSW: Melinda Holcombe
t 02 9215 9313 e nsw@abaf.org.au

Queensland

Director Queensland: Sue Fisher
Coordinator Queensland: Melanie Pitt
t 07 3211 5051 e gld@abaf.org.au

South Australia and Northern Territory

Director South Australia/Northern
Territory: Jane MacFarlane
Coordinator South Australia/Northern
Territory: Will McRostie

t 08 8233 0676 e sa@abaf.org.au

Tasmania

Director Tasmania: Magdalena Lane
Coordinator Tasmania: Essie
Kruckemeyer

t 03 6233 5934 e tas@abaf.org.au

Victoria

Director Victoria: Eric Lilja
Coordinator Victoria: Clementine Walker
t 03 9616 0326 e vic@abaf.org.au

Western Australia

Director WA: Henry Boston
Coordinator WA: Toban Harris
t 08 9366 8005 e wa@abaf.org.au

National Office

t 03 9616 0300
E: info@abaf.org.au

Jane Haley
CEO

Jill Berry
Director National Business Development

Susan Benham Page
Director National Strategy
and Communications

Damien Hodgkinson
General Manager

Jane Allsop
Finance Officer

Denise Damianos
Manager Partners and Councillors

Melinda Martin
Manager National Programs
and Services

Trudi Sheppard
Manager Communications
and Marketing

Joanne Simon
Manager Finance

Alicia Stafford
Coordinator National Programs
and Services

Gabby Talmadge
Manager Events and Special Projects

Stuart Westbury
Manager IT
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